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Monitoring activities should take place before, during and after an event. Clarify why

monitoring occurs and howtheseactivities should be performed. (3x3+1)

The event program is a vital part of planning and coordinating an event and affects

spectator attendance. Discuss the factors that affect spectator attendance and

participation of an event. (10)

Potential sponsors expect a return on their investment. Elaborate on the objectives that

sponsorsare aiming to achieve by providing sponsorship for any event? (10)

Marketresearch is conducted to assess the potential demand for the event. Name and

discuss the areas in which market research should be conducted. (10)

“The marketing mix is a useful tool for the events marketing manager to use”.

Explain the above statement and then describe the 6P’s of events marketingin

detail. (6x2+4)

Event organisers looks very closely at available sites and localities when evaluating

destinations suitable for their events. What factors determines the suitability of a

locality or site of an event. (20)

Critically analyse the eight (8) Forces that influence the Events Sector and indicate how

it influences the event sector? (8x3)


